
Suggested Designs

Lylli Launch Tools



Why Lylli?
Make it stand out! On Asana's website, there's a page 
titled “Why Asana?”. A variation of this for Lylli would 
help separate the brand from other project 
management software. The demo already listed in the 
menu is great but hiding it under a navigation category 
lessens its appeal.



Graphics
Animated graphics are 
an excellent way to give 
people an immediate 
and tangible idea of 
what they’ll be getting 
from the service 
provided. Lylli's 
homepage would be 
even more engaging with 
demonstrative graphics 
(or static illustrations, 
like those seen on 
sadsdasd



Compare and 
Contrast Against 
Competitors

At the bottom of ClickUp’s 
homepage, there’s a “Compare” 
section, where the company’s 
competitors are listed (i.e., 
“ClickUp vs Asana”). This direct 
comparison tool could be useful 
for Lylli—addressing the 
differences between Lylli and 
other project management 
solutions. Let's show what makes 
Lylli special! Lylli Launch Tools – Suggested Designs
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No need to go crazy, 
but embracing the 
shades of blue seen in 
the logo would 
strengthen the eye-
catching nature of 
Lylli's homepage. 
The site’s calm 
aesthetic can be 
preserved; it's a 
balance. Blue also 
doesn’t seem to be a 
“taken” competitor 
color, so this may help 
with distinct 
marketing.

Colorful
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App 
Integration

App integration seems to be a 
popular feature amongst 
competitors. Lylli doesn’t appear to 
provide this service yet; it might be 
beneficial to consider adding or 
more directly advertising something 
similar.
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Customer Stories

Dedicating a space for Lylli’s 
happy customers to share 
what specifically they liked 
about it could help potential 
clients get an idea of what 
sets Lylli apart. "Happy 
Customers" looks great on the 
home screen; a whole page 
full of reviews would be even 
better.
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Chatbot

A few of Lylli's competitors have a chatbot available 
on their homepage, including Asana and Cascade. 
This can help users feel as though they can easily 
make inquiries and clear up any confusion. It 
wouldn’t be a bad idea to add this feature to Lylli’s 
website as well!
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Notes on General 
Design and Layout

ne is 
indicating brands and the other 
shows individuals; maybe change 
the wording so they don’t both say 
“happy _____")



Reference Shots
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Asana - Homepage
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Notion – Interactive Illustrations
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Monday– Animated Infographics
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ClickUp - Compare
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Wrike – App Integration
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Cascade - Customer Stories
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Asana
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Asana
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Monday
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Monday
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Monday
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ClickUp
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ClickUp
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ClickUp
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Final 
Thoughts

25

° Prioritize ease of use – this 

software isn't supposed to be for 

tech wizards (this could mean a 

non-complicated chat bot and/or 

FAQ)

° Lylli is unique in its focus on 

pharma and medical business; own 

that and provide specific services 

for it (maybe even get reviews from 

clients who used Lylli for said 

purpose)
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