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Make it stand out! Onm ge

titled “Why Asana?”. W |
help separate the brand from other proje
management software. The demo alreac
menu is great but hiding it under '

lessens its appeal.




Gmpl\ics

Animated graphics are
an excellent way to give
people an immediate
and tangible idea of
what they’ll be getting
from the service
provided. Lylli's
homepage would be
even more engaging with
demonstrative graphics
(or static illustrations, *

Ike those seen on h
sdasd

o



Compare and
Contrast Against
Competi'to rs

At the bottom of ClickUp’s
homepage, there’s a “Compare”
section, where the company’s
competitors are listed (i.e.,
“ClickUp vs Asana”). This direct
comparison tool could be useful
for Lylli—addressing the
differences between Lylli and
other project management
solutions. Let's show what makes
Lylli speciall!
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No need to go crazy,
but embracing the
shades of blue seenin
the logo would
strengthen the eye-
catching nature of
Lylli's homepage.

The site’scalm
aesthetic can be
preserved; it's a
balance. Blue also
doesn’t seem to be a
“taken” competitor
color, so this may help
with distinct
marketing.
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Customer Stories

Dedicating a space for Lylli’s
happy customers to share
what specifically they liked
about it could help potential
clients get an idea of what
sets Lylli apart. "Happy
Customers" looks great on the
home screen; a whole page
full of reviews would be even
better.




on their ho

This can help
make inquiries ¢
wouldn’t be a bac
website as well!




Notes on General
Design and Layout

Lylli's top-left logo should be larger
on desktop and mobile view, so
that clients can read the text below
the brand name.

“Happy clients” and “Happy
customers” sections overlap (one is
indicating brands and the other
shows individuals; maybe change
the wording so they don’t both say

114 h(]ppy _ll)

The “values” section has a couple
minor punctuation errors, but that's

just me being nit-picky.
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Asana - Homepage

Early preview: Amplify your team's impact with Al for Asana Learn more ->

o ASANQ Why Asana? Features Resources Enterprise Pricing @ Contact Sales Log In

Chat Bot
Product I

TODAY 3:02 PM

The kest pl
cross-functi

Asana

Globex call notes Welcome to Asana! Can | help

(’ J e answer any questions?

Sounds good! I'd like to talk to ’

I

< 3

someone

Want to drive effic.ency across your
Stage

Due Dat*_ @
«@

organization? Asana is flexible and easy for all

3 3 I'm just browsing right now ]
teams to use, so you can deliver quality work Beecriotion [

together, faster.

Tier o

@ View our Privacy Policy




Notion — Interactive lllustrations

(ICJ; Projects Features Integrations Templates Downloads MERANGITE{{

Just one click to set up. Start with
a template from real companies.

Explore all templates - Stati c

L i mplate I II ust rations Template

\ Sdrar's engineering ixpanel’s daily standup & Notion's editorial calendar
road iap tasks

Try ni v = Try now -

Try now =

& Branch's engineering roadmap

.. . N
1«. or - . Daily standup ' i i ]
A 4 -

Editorial calendar

© Standup agenda Recent standups

Editorial Calendar & Casodarvin
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Monday— Anlmated Infographlcs

#monday.. =D

Streamline your work for
maximum productivity

Jone Tham | W of Coliahorotcon Technoiogise
i SR ki i) Tl
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ClickUp - Compare

Solutions v

c CIiCKUp Product v

CLICKUP

Download

Direct
Comparison

Careers

About Us Wigs

Product Roadmap C

Press Temprat
Cliente import

API

Colorful
Theme

Consultants
Partners
ClickUp University

Status Events

' ClickUp

© 2023 ClickUp | Security | Your Privacy | Terms

omations

Notepad

Integf'atigns

Email

To-Do List

Kanban Board

Sprints

'me Trackin'j

COMPARE

vs Monday

vs Asana

vs Jira

vs Trello

vs Airtable

vs Notion

vs Basecamp

vs Wrike

vs MS Project

vs Todoist

vs Smartsheet

Contact Sales

BLOG

Software Team H
Agency Hub

PM Software Guic
Newsletter

Podcast

# Download on the

& App Ston

[clagigel]

* Google Pla




Wrike — App Integration

" wri ke Why Wrike? v Features v Resources v Enterprise Pricing Contact Sales @ En Login Try Wrike for free

Integrate apps with just a few clicks

Connect your existing apps and workflows with pre-made integrations available for 400+ popular apps,
plus custom integrations for more advanced users.

oft {5 Google @ Adobe " & Salesforce 17 Tableau 2" Microsoft G

Calendar s MSTeams ediaValet @ OneDrive [> Tenovos

© Onelogin &) /HubSpot © Jira & Outlook |

App Integration

Try Wrike for free Seeall integrations -

PRESENTATION TITLE
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Cascade - Customer Stories

Product v Solutions v Learn v

E cascade

Stories from our Customers

focuses onclear
and consistent strategy that
spans across multiple services
lines and regions

usé Cascade Strategy to bring
#8iment to their diversified

Enterprise Partners Pricing

Customer
Stories Page

use Cascade to
help them hold their position as a
leader in Patient-Centric
Healthcare

&) sk

balances
the autonomy of its faculties &
schools with the need to stay
aligned to the strategic plan

PRESENTATION TITLE

1é

use
Cascade to easily monitor
strategic goals with a large team
spread across a humber of venues

use
Cascade across their entire
business to keep them razor-
focused on strategy
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+sasana Why

ORIVE EFFICIENGY ACROSS TEAMS

Manage complex work easily

nect what needs to get done, who's doing t, an:
Planning

(%) Devalop messaging framewok Y 3 M0
© campaign belod

oo e

(©) Finaszotaunchplan (04 220

Contant Development

(©) wold kickolf masting 3 6

o -

(%) Crmate markating materials

@ neviowcompaign et &3 12 1 8 v

Early preview: Amplify your tesm's impact with Al for Asana

SoGSANA  WhyAsna? - Festures - R

Get started easily

Whether you

\t 10 start with a pra-b

can help with that

etanie s
-

Start with a template

See templates N

Pricing

Enterprise  Pricing

See Asana in action

View demo

List view

Get Started -

Lear more

emplate for marketing, operations, product, learn more from a demo, or talk to our support

Talk with our sales team

Contact sales

n, Asana

& ASANG  WhyAsana? - Features @  ContactSales Logln
e a priority, and when work is dt
Get Started =

Narch

Hold liekoff masting Timeline
 aps oL : -

nd create plans your team can count
Get Started =

Barly proview: Amplify your team's impact with Al for Assna

J.asana Why Asana? - Features

BRING YOUR WORK TOGETHER
Connect your tools to Asana
We have more than 200+ integrations, so you can use your favorite work tools to

,  and work in one place, from start to finish

Microsoft Powar BI Instagantt

1 f For scheduling, Make Gantt

F t 1 charts 10 500 Asann tsks anc

PRESENTATION TITLE

Asana
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's Impact with Al for Asana  Leammara X Early proview: Amplify your team's Impact with Al for Asana  Learn mere X
asana I X Ros pterpt { ntact Sales  Log I Started QSANA  Whyhsn?  Festures . Enteroise  Pricing tact G .asana v Foature | "

STREAMLINE
In-progress

Try the #1 software in project a Prioritize revenue-driving £ ot L R e—

work -
product management Boards
) helf f
taam: |
Automate your workflows %
ke mesigning work, setting due Get Started -
s 2
1
Streamline your reports 0

Manage your intakes

Connact work to purpt
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I monda .com Products Teams Platform Resources Pricinc Contact sales Login Get Started > ~ % .
J ) idayecorn  Frodu o

Nork OS that lets you Boost your team'’s alignment, efficiency, c
e workflows your WOY customizing any workflow to fit your need

Streamline your work for Q3 project overview
maximum productivity

Main table Kanban

Finalize kickoff materials Sep 15 teline column Took progress v = 6 Prasannah
Centralize all your work, processes, tools, and files into Refine objectives o019 : ¢ M izsetrin
one Work OS. Connect teams, bridge silos, and maintain Identify key resources I notify someone
one source of truth across your organization. Test plan s :
, 1y =~
J a .
| upsate contractor agreement Campaigns dashboard
“channel
l g e
Monitor budget L]
| | NN
| Develop communication plan ! -~
“We use monday.com for a plethora of use cases, the Pie widget l < g [ Newwegmicecwam | SZA
opportunities this platform provides are limitless.” l ‘ : 8
Jane Tham | VP of Collaboration Technologies ‘ | a
Universal Music Group
L4 lllUlluuy,mm Products Teams Platform Resources
Everything you need for any wor
Easily build your ideal workflow with monday.com building blocks.
0 D "
Boards iew hboard Integratior Automat ApF )
Team iteration
. @
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Monday

End-to-end products to run

+.monday products

the core of your business TS

Tailored products designed for every aspect of your teams’ needs.

Ty work
ement

scts, and
sllaboration
ale.

Creative &
design

& Sscn
sales CRM

Track and manage all aspects of
your sales cycle, customer data
and more in one place

Top use cases:

Post-sales management

Lead management

5

@ monday...

Products v Teams ~  Platform ~

Q dev

Build agile workflows to drive
impact across your product,
design, and R&D teams

Top use cases
Roadmap pianning
Scrum & Kanban
Bug tracking

Sprint dashboards

& monday.com

B BB e @

Resources v

Teams v  Platform Resources

simplify OKR tracking

2
o,
80%
of goals achieved with OKRs on
monday.com

Onboard clients successfu

174%
improvement in cust

retention

earn more >

h +

0B eedw e e

Pricing Contactsales Login Get Started >

A platform built for a
new way of working

What would you like to manage with monday.com Work OS?

< Q

Software Marketing
development

Project Sales & CRM Task
management management

HR Operations

More
workflows



Monday

An award-winning platform. Loved by customers.
“With monday.com, we're 30% more efficient at

\ delivering hundreds of campaigns seen by

Based on 10,000+ customer reviews.

millions of customers.”

} G Tye Rapley-Hawkins | Head of Delivery

3 Leader oo =

! SHORTLIST y - $ Telefonica
2023

ature set, Shortlisted in over 8 Market leader across 18

nd value software categories categories
o-code “The perfect organizer and “Flexible product with near
rseen” team builder” endless possibilities.”

Supporting your growth

bliver your best work with monday.com every step of the way

No credit card needed 4 Unlimited time on Free plan 8
Our support superheroes are a click away to help you get the most

monday.com, so you can focus on working without limits.

# monday.com [T] + B8

e B 006 e - : o080 e el w e e

ch.om Products v Teams ~  Platform ~  Resources v Pricing Contactsales Login Get Started >

Deliver your best work with monday.com

No credit card needed <4 Unlimited time on Free plan

Get Started >

mondaywm feacures rnonday products Use cases Company Resouices

Pricing Docs '_:_' maonday work management Marketing About us Help Center



ClickUp

* Clickp 0 Is here. Discover the future of productivity.

Contact Soles m Login ClickUp  Poswct v soutions v Leom v Contact Sales m Login

Contact Sales

ClickUp  product v soktions v Laom
ClickUp  product v soltions v Leam v

Docs Whiteboards Dashboards
Q ©

U pece

2 The world’s most powerful o
(and fun) Docs.

One app to
replace them all.

A your work in one place:

& > ClickUp 2.0 - e
< clickUp <3 o 5 % s Tosks [, Whieboords Dashboards P
Productivity, reimagined. :

The next evolution of team productivity and collaboration is here. Unlock the
next generation of productivity with the infinite possibllities of CiickUp 3.0,

Discover What's Coming =

(o]

Docs Overview

Make work more collaborative

Glosown  YCapterra 5 GetApp

22
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ClickUp

ClickUp mowet v sobtons = taen Conoctsoe

Built for teams from 1to 1,000+.

Project Management Engineedng  Soles  Moreting  Product Devign  Finance

Visvallze & Plan 2

Task View

(= 1. ]

ClickUp  product v solutions v

THE PLATFORM

Import to the
future of work
with one click.

[

Learn v

Instantly import your work from other tools automatically.
Create a custom import to bring work in from excel or tools

that aren’t supported.

@) mrorr 02

03 04

[

PRESENTATION TITLE

ClickUp  modwet © sontion

Loom v cocson ([ oo

ClickUp has become such an Integral part of our workl By
putting our work on ClickUp and organizing It into Sprints,
we made It easy to work across departments without

overloading ourselves with meetings and emall threads.

Jakub, Inbound Marketing Team Lead, STX Next

ST

Contact Sales m Login

Monday © lJira Software ) Basecamp
N
A todoist uD el wm CSVFile
" xce =
7 wrik
~ wrike
@7rellr
Asana

> Airtable
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ClickUp

«1SUPPORT IN SOFTWARE

24/7 real-time
support.

" has the highest rated client support in software.
.ve're here 24 hours a day, every day of the week, including

holidays.
ail Support
. Unlimited Plan+ Workspaces
reor Webinars

@ clickup.com

U= =0KC

ClickUp...

®

[up Product v Solutions v Learn v

“ne app to replace them all.

All of your work in one place: Tasks, Docs, Chat, Goals, & more.

;‘- Free training & 24-hours support Serious about security & privacy @ Highest levels of uptime the last 12 months
D

RESOURCES FEATURES COMPARE BLOG

Download Help Docs Gantt Chart vs Monday Software Team Hub

Careers PRESENTATI O(N-Qe[nrr_c@emo Dashboards vs Asana Agency Hub 24

About Us Webinars Native Time Tracking vs Jira PM Software Guide




osed to be for
Is could mean a
licated chat bot and/or

° Lylli is unique in its focus on
pharma and medical business; own
that and provide specific services
for it (maybe even get reviews from
clients who used Lylli for said
purpose)
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